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Industry Approves Revised Fair Trade Code 


Control of Used Car Prices, Allowances Gains Attention at FTC Parley; 
Code Awaits FTC Scrutiny; Withrow Hits Manufacturers, Press; Week’s 
Output Rises to 67,494 Units; Graham Reduces Sedan Prices $40 to $92 


and which covered false invoicing, was voted out in the | 


Used cars and used car allow- 
ance control came to the fore 
most emphatically Tuesday at 
the trade practice conference for 
the automotive industry held at} 
Hotel Statler, Detroit, under the supervision of the Fed- 
eral Trade Commission. During the conference, which was 
held concurrently with the annual meeting of the Na- 
tional Automobile Dealers’ Assn., a code of ethics defin- 
ing unfair practices within the industry was approved by 
the assembled dealers and submitted to the FTC as a 
groundwork upon which rules controlling competition 
within the industry can be built. 

While the afternoon session brought forth a scorching 
talk by Congressman Gardner R. Withrow, Wisconsin, 
who sharply criticized practices of manufacturers and 
took potshots at the press, the presence of this speaker 
on the program should not lead to confusion regarding 
the proposed probe of the industry, sponsored by the 
congressmen, and the FTC conference held in the morning. 
The probe and the conference are entirely separate func- 
tions. 

While the majority of FTC rules approved by the deal- 
ers were passed with little change, fireworks broke loose 
on Rule 20, which covered the question of trade-in allow- 
ances. This rule would have barred effectively any co- 
operative effort on the part of dealers or dealers and 
manufacturers to establish used car allowance values. 
It was vociferously opposed and defeated by an a!most 
unanimous vote. 

A drastic revision also was made in Rule 24, at the 


Finance Reserves 
Retained Urged 
As Mandatory 


behest of Clifford Bishop, Brooklyn. This rule, originally | 


designed to cover finance charge packing, was amended 
so that finance reserves are considered fair charge and 
failure to include them would be considered unfair prac- 
tice, based upen the contention that such practice is 
tantamount to selling below costs. 

A new rule, added to those proposed by NADA, was 





adopted by the conference which would give a dealer pro- 
tection in the right to carry more than one line of cars 
so long as he acted as the authorized dealer for each make 


represented. 


Rule 9, which covered the question of false invoicing, | 


had met the same fate, only perhaps a little less noisily, 
a few minutes earlier. Under the rule, it was declared, 
dealers would have been obliged to give itemized bills of 
sale to all customers to avoid possible charges of mis- 
representation or fraud. This, it was pointed out, would 
have placed undue burden upon dealers and, as cited by 
one dissenter, would make the automobile industry unique 


in that no other industry at the present time presents | 


invoices to its customers, giving itemized costs which 
make up the sales prices of its products. 

Rule 5, designed to prevent tampering with speedom- 
eters, was modified to permit dealers to return speedom- 
uters to zero so long as no misrepresentation was in- 

olved. 

Rule 7 was completely re-written to cover more fully 
the problem of bootlegging within the industry. In its 
original form, this rule covered only in a broad way the 
question of aiding and abetting unfair trade practices and 
did not specifically cover bootlegging. This amendment 
was suggested by Dugal Campbell, Brooklyn, a 2 

Rule 13, covering imitation of trade marks, was broad- 
ened to include a clause banning the concealment of 
identifying marks on new or used cars held for sale. 


In Rule 14, which defines questions of misrepresentation 
of prices and terms, it was pointed out that there was no 





determination of what constitutes standard equipment. 
This was defined by amendment to mean equipment as 
outlined in the manufacturers’ catalogue. 

In a second set of rules, which outline in a general 
way the attitude of the industry, rule B which was in 
effect a repetition of Rule 9 of the first group of rules 


Used Car Index 
The average used car prices, taken from the Used 
Car Selling Prices chart appearing in ADN’s Pink 
Sheet weekly, shows the following for weeks ended: 
High Low 
ED nes icdionscnesssdn0ee $499 
April 16 501 
The average prices cover all makes and sedan 
models, from all cities listed in ADN’s chart. 


same way and upon the same ground that Rule 9 had 
been deleted. 

Complete new code, approved at the 
amendments shown in italic, is as follows: 


meeting 


Rule 1. Misrepresentation. (Approved) 


| 


with | 


Knowingly making or causing to be made or published, 
any false, misleading, or deceptive statement, representa- | 


tion, guarantee, or warranty, by way of advertisement or 
otherwise, concerning the grade, quality, quantity, use, 
mileage, age, size, material, content, origin, preparation, 


year, model, type, price, manufacture, or distribution of | 


any industry product or merchandise, or in any other 
material respect, is an unfair trade practice. 


Rule 2. Defamation of Competitors and Disparagement | 


of their Products. (Approved) 

The defamation of competitors by falsely imputing to 
them dishonorable conduct, inability to perform contracts, 
questionable credit standing, or by other false representa- 
tions, or the false disparagement of the grade, quality, 


or manufacture of the products of competitors or of their | 


business methods, selling prices, values, credit terms, 
policies, or services, with the tendency, capacity, or effect 
of misleading or deceiving purchasers, prospective pur- 


chasers, or the consuming public, is an unfair trade 


practice. 


Rule 3. Circulating Misleading Price Quotations, Etc. | 


(Amended and Approved) 


of the industry of false or misleading price quotations, 
price lists, terms, or conditions of sale, or reports as to 
production or sales, daily, weekly, monthly or annually 
with the tendency, capacity, or effect of misleading 
(other members of the industry) or deceiving purchasers, 


| prospective purchasers, or the consuming public is an 


unfair trade practice. 


Rule 4. Misrepresenting Used or Driven Motor Ve- 
hicles. (Approved) 

Selling, offering for sale, advertising or otherwise rep- 
resenting used or driven motor vehicles as new or un- 
driven motor vehicles when such is not the fact, with the 
tendency, capacity, or effect of misleading or deceiving 
purchasers, prospective purchasers, or the consuming 
public, is an unfair trade practice. 


Rule 5. Tampering with the Speedometer. (Amended 
and Approved) 

It is an unfair trade practice for any member of the 
industry, or his or its agents or representatives, to fail 
to connect or to disconnect or to tamper with the speed- 
ometer of any vehicle acquired for use or sale, for the 
purpose of misrepresenting to purchasers or prospective 
purchasers the actual mileage (except where the speed- 
ometer has been returned to zero) or service of such 
vehicle. 

Rule 6. Misrepresenting Character of Business. (Ap- 
proved) 


For any person, firm, or corporation to hold himself or 
| 


itself out to the public as a member of the trade, as a 
wholesaler, or as an authorized dealer when such is not 
the fact, or in any other manner to misrepresent the 
character, extent, or type of his or its business, with the 





The making, publishing, or circulating by any member | Production Hits 


tendency, capacity, or effect of misleading or deceiving | 


purchasers, prospective purchasers, or the 


public, is an unfair trade practice. 


consuming 


Rule 7. Aiding and Abetting Unfair Trade Practices. | 


(Rewritten and Approved) 
For any member of the industry knowingly to aid or 
abet another member, or any other person, firm, or cor- 


poration in the use of unfair trade practices, is an un- | 
'charger from $1,290 to $1,198; and 


fair trade practice. 
The rewritten Rule 7 is as follows: It is an unfair 
trade practice for any member of the industry to sell 


to an unauthorized person, persons or corporation, or | 


any other agency for resale, any motor vehicle of past 
or current model, or knowingly to aid or abet another 
member or any person, persons or corporation in the 
use of any other unfair trade practice of like nature. 


Rule 8. Espionage. (Approved) 
Securing information from competitors concerning their 


| business by false or misleading statements or representa- 
| tions or by false impersonation of one in authority and 


the wrongful use thereof to unduly hinder or stifle the 


(Continued on Page 2, Col. 1 


|in U. S., Canada 








. . 
ADN Production Estimate 
Weeks Ended Apr. 30, Apr. 23 
Week Same Week Total Jan.1 
Ending Week Ended April to 
Apr. 30 1937* Apr. 23* 1938 Apr. 30* 
. 26,479 53,762 24,629 98,037 381,315 
19,000 33,000 18,000 70,000 274,505 
3,378 6,393 2,540 12,492 48,984 
1,800 6,226 1,769 6,577 27,199 
1,800 6,643 1,845 7,048 22,487 
500 1,500 475 1,920 8,140 
.. 16,030 34,875 16,030 65,215 251,395 
. 15,500 34,000 15,500 63,100 242,200 
500 840 500 2,000 8,750 
30 35 30 115 445 
24,300 15,200 49,900 178,000 
11,500 6,500 25,300 78,730 
8,500 5,400 21,600 61,095 
2,200 1,800 7,100 21,850 
2,100 1,500 5,900 16,325 
3,300 1,200 4,285 20,135 
3,600 920 3,905 19,760 
2,500 1,132 4,224 13,763 
2,327 670 2,668 11,280 
2,098 693 2,295 6,972 
*BANTAM aie 131 323 1,892 
GRAHAM ........ 480 $ 336 1,179 
HUPMOBILE ... £ cane £ } 265 
5,300 11,030 5,400 66,000 


GEN. MOTORS 
+Chevrolet 
Buick .. 
Oldsmobile 
Pontiac ; 
Cadillac-LaSalle . 
FORD 
+Ford elaate 
Lincoln-Zephyr . . 
Lincoln 
CHRYSLER 
+Plymouth 
*Dodge .... 
Chrysler 
De Soto.... 
PACKARD 
+HUDSON 
*STUDEBAKER 
NASH 
+WILLYS .... 


+ 


rT 
21,500 


+TOTAL.......67,494 138,272 66,005 252,688 951,956 
*Revised. ‘Includes trucks. tClosed. 
ok * 

With operations back to normal after 
labor difficulties last week, car and 
truck production will increase to 67,494 
units the current week, ending Apr. 30, 
compared with a _ revised total of 
66,005 units last week and 138,272 units in the correspond- 
ing period of 1937. The figure, representing another new 
high for 1938, brings April’s total output to an estimated 
252,688 units, around 14,000 above the March total of 
238,753. 

Buick’s return to full five-day operations, following 
shortage of bodies last week as a result of the Fisher 
Body (Flint) difficulties, will raise General Motors’ total 
for the week to 26,479 units, compared with a revised 
figure of 24,629 last week and 53,762 last year. A slight 
increase is also noted at Chevrolet, which expects around 
19,000 jobs this week. Buick has 3,379 scheduled; Oldsmo- 
bile and Pontiac about 1,800 each, while Cadillac-LaSalle 
plans around 500 cars. 

Ford production will remain at last week’s mark, with 


67,494 as Labor 
Trouble Subsides 


| 15,030 cars and trucks carded in five days, as against the 


same number a week ago and 34,875 a year ago. Ford 
will account for 15,500 of this number, with Lincoln and 
Lincoln-Zephyr contributing the balance of 530 units. 

Led by Plymouth’s estimated 6,500 units, Chrysler 
divisions figure on 15,200 jobs for the current week, com- 
pared with a similar total last week and 24,300 last year 
at this time. Dodge has 5,400 carded; Chrysler around 
1,800 and De Soto expects its usual 1,500 units. 

Packard’s 1,200 again tops the independent makers, 
followed in order by Studebaker’s 1,110; Hudson’s 825; 
Willys’ 700 and Nash’s 650. The miscellaneous group, 
according to ADN figures, should account for 5,300 units 


currently. 


* * * 


Price reductions, ranging from $40 to 
$92 on current Graham sedan models, 
were announced Tuesday by Storrs J. 
Case, advertising manager of Graham- 
Paige Motors Corp. The _ reductions, 
which become effective immediately, “is a deliberate 
attempt on the part of the company and its dealers to 
stimulate business,” Case said. 

The standard sedan is reduced from $1,065 to $1,025; 
the Graham special from $1,155 to $1,075; the super- 
the custom super- 
charger from $1,380 to $1,320, with $42 in special equip- 
ment added to latter model at lower price. Prices include 
delivery in Detroit and federal taxes. 

* cd x 

Total car and truck production in the 
United States and Canada during 
March reached 238,753 units, according 
to U. S. bureau of census figures re- 
leased Monday. The figure compares 
with ADN’s estimate of 239,444 units, made Mar. 30; a 
difference of 691 units, or less than one-third of one per 
cent. 

The total compares with 519,022 vehicles turned out 
in March a year ago and 202,872 in February this year. 


Graham Slashes 
Car Prices 
From $40-$92 


March Output 


Totals 238,753 
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Industry O.K.’s Code 


(Continued from Page 1) 
competition of such competitors, is an unfair trade prac- | 
tice. 
Rule 9. False Invoicing. (Voted Out Completely) 

Withholding from or inserting in invoices, sales tickets, | 
bills of sale, or other papers in connection with the pur- | 
chase, sale, or exchange of automobiles, trucks, parts, 
accessories, or equipment, statements or information by 
reason of which omission or insertion a false record is | 
made, wholly or in part, of the transactions represented 
on the face of such invoices, sales tickets, bills of sale, | 
or other papers, with the purpose or effect of thereby mis- | 
leading or deceiving purchasers, prospective purchasers, 
or the consuming public, is an unfair trade practice. 

Rule 10. Inducing Breach of Contract. (Approved) 

Wilfully inducing or attempting to induce the breach 
of existing contract or contracts between competitors 
and their agents, customers or suppliers, by any false or 
deceptive means whatsoever, or wilfully interfering with 
or obstructing the performance of any such contractual 
duties or services by any such means, with the purposé 
and effect of unduly hampering, injuring, or prejudicing 
competitors in their businesses, is an unfair trade prac- 
tice. 

Rule 11. Commercial Bribery. (Approved) 

It is an unfair trade practice for a member of the in- 
dustry, directly or indirectly, to give, or offer to give, or 
permit or cause to be given, money or anything of value 
to agents, employes, or representatives of customers or 
prospective customers or to agents, employes, or repre- 
sentatives of competitors’ customers or prospective cus- 
tomers, without the knowledge of their employers or 
principals, as an inducement to influence their employers 
or principals to purchase or contract to purchase mer- 
chandise sold by such industry member or the maker of 
such gift or offer, or to influence such employers or prin- 
cipals to refrain from dealing in the merchandise of 
competitors or from dealing or contracting to deal with 
competitors. 

Rule 12. Passing Off Altered Trade-Marked Merchan- 
dise. (Approved) 

The passing off, selling, or offering for sale of trade- 
marked merchandise, the trade marks or other distinc- 
tive features of which have been altered on the mer- 
chandise or on the containers thereof in such manner as 
to mislead or deceive purchasers, prospective purchasers, 
or the consuming public, is an unfair trade practice. 


Rule 13. Imitation of Trade-Marks, Trade Names, Etc. 
(Amended and Approved) 

The imitation or simulation of the trade-marks, trade 
names, labels, or brands of competitors, with the pur- 
pose or with the tendency and capacity or effect of mis- 
leading or deceiving purchasers, prospective purchasers, 
or the consuming public, is an unfair trade practice. That 
the concealment of identifying marks on a new or used 
vehicle held for sale is an unfair trade practice. 

Rule 14. Fictitious Prices. (Approved) 

Offering merchandise or products of the industry for 
sale at prices purported to be reduced from what are in 
fact fictitious prices, or offering such merchandise or 
products for sale at a purported reduction in price when 
such purported reduction is in fact fictitious, with the 
tendency and capacity or effect of misleading or deceiv- 
ing purhasers, prospective purchasers, or the consuming 
public, is an unfair trade practice. 

Rule 15. Substitution of Products. (Approved) 

The substitution of any part, accessory, or product 
for others ordered, or the inclusion of any part, accessory 
or product not ordered, without the consent of the pur- 
chaser to such substitution or inclusion and with the 
effect of misleading or deceiving purchasers or prospec- 
tive purchasers, is an unfair trade practice. 


Rule 16. Misrepresentation of Prices 


(Amended and Approved) 
The advertising, publishing, or circulating by any 


member of the industry of false or misleading prices for 
motor vehicles represented to be completely equipped 
with standard equipment (as outlined in the manufac- 
turers’ catalogue): when such is not the fact, or the ad- 
vertising or quoting of false or misleading discount rates 
on motor vehicles sold under instalment sales plans, 
with the tendency, capacity or effect of misleading or 
deceiving purchasers, prospective purhasers, or the con- 
suming public, is an unfair trade practice. 

Rule 17. Misrepresentation of Prices and Terms as 

“Special.” (Approved) 

Representing certain prices or terms as “special” when 
they are in fact regular prices or regular terms, with the 
tendency or capacity to mislead or deceive purchasers, 
prospective purhasers, or the consuming public, is an 
unfair trade practice. 

Rule 18. Misleading Illustrations of Motor Vehicles. 
(Approved) 

The practice of picturing a particular model of a new 
car and quoting the price on a less expensive model, with 
the tendency, capacity, or effect of misleading or de- 
ceiving the purchasing public into the belief that the 
quoted price is the price applicable to the model pic- 
tured when such is not the fact, is an unfair trade prac- 
tice. 

Rule 19. Contingent Sales. 

The practice of coercing the purchase of one or more 
products as a prerequisite to the purchase of one or more 
other products, where the effect may be to substantially 
lessen competition or tend to create a monopoly or to 
unreasonably restrain trade, is an unfair trade practice. 


Rule 20. Trade-In Allowances. (Voted Out Completely) 

It is an unfair trade practice for any member of the 
industry, directly or indirectly, to enter into or take part 
in any agreement, combination, conspiracy, concert of 
action, understanding, or scheme of two or more members 
of the industry, or of any industry or other organization 
of members, for the purpose or with the effect of fixing, 
depressing, controlling, or otherwise restraining the so- 
called trade-in allowances for used motor vehicles or 
the price or prices any member of the industry may pay 
or allow for used motor vehicles. 

(Continued on Page 3, Col. 3) 


and Terms. 


STATES 


Alabama 


Arizona 


Chrysler 


33/ 


HRYSLER 


22 
54 


58 


3 


Plymouth 


216 


567 


374 


979 


126) 


102} 


| 


11) 


Chevrolet 


843 
833 


GENERAL MOTORS 








108 


296 


220 
586 


60 
68 





Arkansas 


37 


62 





California 


616 


962 





Colorado 


67 
164 





Connecticut 


68 


126 


571 
965 
51 


109 


68 
140 


121 


560 


353 


670 
2210 
5113 

259 

969 

296 
1049 


632 

1118 

4709 
10353 

511] 
1661 | 

553 

1875 


149 
121| 
1804 
2622 
205 
218 
247 


276| 








Delaware 





Florida 

"37 
"38 
"87 
"38 
"37 
"38 
"37 
"38 
"BT 
"38 
"37 
38 | 
37 | 
"38 | 
37 | 
"38 | 
"37 | 
°38 { 
37 | 
"38 
"37 
"38 
"B37 
"38 1 
87 | 
"38 I 
"37 1 
38 1 
"37 | 
38 | 
"87 | 
"38 I 
"37 | 
"38 | 
37 | 
"38 i 
37 | 
38 | 
37 | 
"38 | 
87 | 


Georgia 
Idaho 

Illinois 
Indiana 

Iowa 

Kansas 
Kentucky 
Louisiana 
Maine 
Maryland 
Massachusetts 
Michigan 
Minnesota 
Mississippi 
‘Missouri 
Montana 
Nebraska 
Nevada 

New Hampshire 


New Jersey 


22 
33 
74, 
195 
73 
201 
34 
39 
635) 
1154 
191) 
369! 
76) 
123} 
50) 
210! 
116) 
140} 
79) 
97) 
25) 
35) 
95| 
169! 
164! 
£33) 
217 
537| 
133) 
230) 
26) 
58| 
287) 
316 
60) 
95) 
86) 
91| 
15) 
29! 
10) 
31! 
271! 
501! 


11 
13) 
50 
108) 
52) 
128| 
20! 
37| 
652) 
914/ 
193| 
362) 
44 
88 
47| 
148} 
46 
93 
32! 
61) 
22! 
48} 
59 
119 
88) 
259! 
155 
587) 
94! 
166| 
28! 
43} 
365 
391) 
31) 
37 
44) 
63) 
6 
11) 


28] 
56 
186 
525 
208) 
855) 
65 
148} 
1418) 
4163 
438) 
1316! 
176) 
453! 
135} 
667 
259) 
596) 
234! 
44.9| 
56) 
222| 
193) 
471! 
430) 
1705) 
458 
2687 
224) 
558! 
73 
154! 
790) 
1293) 
107| 
194 
122) 
261 
14| 
66) 


6, 24) 


16| 
179 


422 


155) 
622) 
1886 


69) 
168 
541)! 
1372 
646) 
1917| 
147| 
278 
2763) 
7470) 
1147! 
3301! 
495 
1218 
332) 
1703) 
569) 
1113! 
519) 
755 
131) 
312 
471 
1034| 
881) 
2561 
975) 
4713) 
668| 
1457| 
184! 
588! 
1650 
3163) 
185 
448 
424 
766 
42 
101 





257 
1202) 


2762 


251 


130 
270 
851 
2200 
979 
3101 
266 
502 
5468 
13701 
1969 
5348 
791 
1882 
564 
2728 
990 | 
1942 ] 
864 
1362 
234 | 
617] 
818 | 
1793 | 
1563 
4958 
1805 
8524 | 
1119 
2411 | 
293 | 
843 | 
3092 | 
5163 | 
383 | 
7744 
676 | 
1181 | 
771 
207 | 


459 | 
2274 
5571 


74 
71 
343 
624 
437| 
487| 
48 
65} 
1761| 
1689| 
541) 
614| 
245 
206 
146 
396 
204) 
148] 
189) 
103} 
85 
149} 
279) 
233 
563 
687! 
940 
1212) 
351) 
350) 
185) 
115| 
635 
683| 
118 
116| 
192 
244 
38 


62 
108| 
995 
739 


61! 


4 1013 


6 
8 


198 


51! 
33} 
23) 

1) 

128 

138) 
3C) 
38| 

11| 

10 
7| 

14| 
9 

11! 
6 
6) 


7 
11 
12) 

7| 
67| 
96 
93) 
88) 
12) 
op 

6) 

1| 
24! 
51) 

2) 

1| 


3 


224 
386 
1111 
3985 
5956 
685 
871 
436 
693 


177 


198 
848 
2180 
1359 
2493 
308 
575 
5068 
66051 


2159 
3125 
1704 
1149 
968) 
2848) 
1270 
950) 
1231 
1129) 
265 
468) 
763) 
1103 
1261 
2066! 


2479 
3639 


54 
49 
1 


190) 
299| 


52 


90! 


11) 
16 


12! 
41| 
12 


26| 


9 


18! 


10 
25 


24) 


+0) 


102; 
153} 


87 
160} 


} 
416| 
40} 
76| 
1079 
1960 
402) 
833 
157] 
237] 
111 
484 
145 
170] 
145 
168! 
51 
123) 
120) 
230) 
521| 
942| 
436 
1257] 


1835) 20, +225 


1536 
720 
856) 

4005) 

5124 
442 
836) 

1199 

1442| 

69 
163! 
293) 
1888) 
1803 


454 


29} 
6) 


10! 
72) 
102| 
8 
12) 
11) 
21) 
7| 


333) 
57| 
83| 

648 

844! 
68 

140 

120 

193 
21 
21 


a 


58) 98 | 51) 107 4 


12| 
75 
134 


6 


119} 


497 
608 


56 


New Mexico _ 38] 25) 19 57, 138) 2391 72| 3 272) 4 33 


87 | 
38 | 
37 | 
38 | 
87 | 
"38 

BT 

38 | 
37 | 
38] 
87 | 


New York 
North Carolina 
North Dakota 
Ohio 


Oklahoma 


37 | 
38 1 
371 
"38 1 
37 | 
"38 | 
37 | 


Oregon "38 | 88! 47| 147) 225 507 | 186 7) 536| 6 72 
219 9) 907 19 214| _ 


Pennsylvania 
Rhode Island 


South Carolina 


56] 
1062 
1710] 

88) 

173 
14! 
13} 

332! 

985) 


88 
98! 


99) 
616) 
1228! 
36) 
109] 
38) 
53) 


26) 
623) 
1185 
42 
72| 
16 
16 
240 
922 


60) 
98 


90| 
343 
926 
24 
107 
23 
43 


135! 
1943 
5515| 

171) 

444] 

25) 
40 

606) 
3142! 

208) 

382) 


317] 
973 
3469) 
48) 
304 
116 
249 


3926 
8552| 
536) 
1329 
73) 
136! 
1303 
6527) 


533 
792| 


549! 
2230 
6972 

177) 

741 

242 

671| 


468 | 
7554 | 
16962 | 

837 | 
2018 | 

128 | 

205 | 
2481 | 
11576 | 

889 
1370 


1055 | 
4162 | 
12595 | 

285 | 
1261 | 

419 | 
1016 | 


3296) 
3250 
309 
318] 
40) 
46| 
805| 
847| 
311 
233) 


1415 

1262 
106! 
145] 
130 
112 


290 
326 
9 
15 

2 

1 
79) 
98| 
23 

8 








118 
136| 
14] 
14) 
4 


5| 


4783 
6867! 
1183) 
2110] 
340) 
360) 
2553 
4430) 
1670) 
1253) 


3323) 
5164| 
220 
458! 
695 
1112! 


314! 
529) 
19) 
26 
3 
3 
74 
164| 
17 
33 


116 
243! 
18) 
19} 
8) 
10} 





1887 
2671 
128 
234 
25 >| 
4° | 
5325 
1171 
23. t| 
250% 


855) 
1570] 
80 
194 
51! 
90! 


South Dakota "381 ~—.20/ 14| 72} «+145, 251] 68) ae) 2/ 36, 


"37 | 
"38 ] 
37 | 
38 | 
37 | 
38 I 
_37| 
38 I 
37 | 
38 | 
_ ‘art 
"38 | 
"387 | 
"38 | 
37 1 


Tennessee 


Texas 


Vermont | 


Virginia 
Washington 


West Virginia 


*Wisconsin 7°38 | 
"37 1 
38 | 
37 | 
38 | 
37 1 


Wyoming 


District of Columbia 


41! 
83 
114! 
372 
44.9) 
34| 
27| 
~ 10! 
14! 
116 
97) 
112 
123) 
_ 


127! 


100) 
256! 
37! 
+7! 
90! 
142! 


10 
43) 
100] 
187 


999) 


32! 
47 
8 
6! 
89! 
120] 
77) 
94) 
46) 
101) 
92! 
198! 
23) 
25 
46) 


92 





95! 
205) 
533] 
725) 

1372) 

73) 
168! 

22) 

59| 
194! 
423) 
146 
327/ 
105 
326) 
326 

1046} 

59 
134! 
141! 
376! 


251 
433!) 
1014! 
2070 
3140 
88! 
3277! 
= 
157| 
574 
1111! 
294 
701! 
268) 
686! 
1899} 
109) 
231! 
408) 
803! 





397 | 
764 | 
1761 | 
3354 | 
5183 | 
227 | 
_ 5691 
102 | 
236 | 
973 | 
1751 | 
629 | 
1245 | 
483 | 
1328 | 
1204 |} 
3399 | 
228 | 
437 | 
685 | 
1413 | 


83) 
239 
126 

1144! 
646] 

60) 
47] 

38) 

50! 
306) 
247) 
189! 
301! 
145 
152/ 
407) 
395) 

54 

89! 
220 
192) 


3 
5) 
90) 
44 
4 
1] 
2' 
1/ 
11! 
11) 
7| 
9! 
5 
13] 
27) 
18! 
2) 
22! 
18) 


509) 
1041) 
1090! 
5004 
3475! 

252) 
_ 455) 

93) 
125| 
1143! 
1804! 

560) 
1049! 


780! 
1445! 
2027 

244! 

350! 

370) 

581!) 


2 

22) 
27| 
111) 
101! 
71 

4) 

7 

5 
23 
23| 
17| 


26 


| 620! 17! 


21! 
33) 
38!) 
2) 
1! 
19) 


21} 


61 


160 
199) 
800 
865) 
40) 
65! 
26 
31 
143 
259) 
147) 
344 
81) 
204 
256) 
548! 
42 
71{ 
101 
203} 








~~ ‘Two Months 7°38 
Total 37] 


7026| 
12465! 


5089| 
10002! 


14528| 
12838 


32061) 
83049| 148354 | 


58704] 20551 1614 


21329| = 1715 


64066 
85791) 


1894] 
3108! 


21990] 


12601! 13 
249 
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*Wisconsin Estimated by ADN 


8S, 2 MONTHS TOTAL, 1938-1937 


List Co., and Metropolitan New York area which are compiled by Sherlock & Arnold 


1134 | 
1182 | 
362 | 
608 | 


FORD 


| 
608 
1713 
198 


370 


| 
8 
LI 
11 


1s 


NON-AFFILIATED 


20 
42 
14 
31 


31 
64 
28 

49 








1396 | 


1628 | 
8235 | 
13430 | 
1129 | 
1543 | 
1020 | 
1585 | 


~ 802, 


1206 
4378 
7049 

655 
1336 

458 
1011 


— 
15 
370 
337 
28 
33 
18 
31 


146) 





354 
465 
1674 | 
3833 | 
2362 
3929 
444 
797 
9624 | 
13042 | 
3604 | 
5677 | 
2323 | 
1903 | 
1380 | 
4387 | 
1829 | 
1530 | 
1707 | 
1595 | 
498 | 
929 | 
1356 | 
1916] 
2890 
4698 | 
4612 | 
8370 | 
2748 | 
2651 | 
1044 
1212 
6045 
7743 
695 | 
1223 | 
1687 | 
2137 | 
153 | 
287 | 
221 | 
607 | 
4300 | 
4325 | 
422 | 
640 | 
| 123711 
6] 16448 | 
2; 1810] 
"| 3060] 
4| 454 | 
507 | 
1 4655 | 
6} 8396] 
6 2511 | 
0} + =2093 | 
D! 947 | 
5) 1563] 
4 6641 | 
0; 99554 
B| 484 | 
8! 958 | 
D| 968 | 
1} 1450] 
5 | 549 
0! 725 | 
1638 | 
1646 | 
7752 | 
6029 | 
415 | 
654 | 


Wi > = 


2511] 
1824 | 
2649 i 
1072 | 
1963 | 

965 | 
1331 } 
2425 | 
3538 | 

366 | 
2) 583 | 
2| 844 | 
3} 1188] 


Oss =| NS] S ww ND 


1771 


115 
275) 
1374 
2283| 
1334 
3539) 
251) 
508] 
5190 
11441 
2138 
4242! 
1765 
2718 
760, 
2791 
948) 
1634 
1457 
1926| 
228 
443 
606 
1437 
1644! 
3464) 
3832!) 
12895 
1827) 
2528 
576) 
1092 
2765 
4743 
303) 
579| 
1123) 
1636! 
61) 
141} 
118) 
332! 
1803 
3110} 
257) 
400} 
4326) 
9876 
1256) 
2367| 
367/ 
385| 
2609) 
9349 
1689) 
1759] 
506 
1262/ 
2697 
6954 
267) 
590] 
705 
1346} 
337) 
438) 
963) 
1539) 
5746) 
6617) 
307) 
___473! 
211) 
1288 
2081! 
601 
1414| 
458 
892 
1659 
3302! 
218) 
338) 
394 
985) 


105) 


4 
6 
109 
104 
54 
96! 
16 
16 
297 
339| 
66 
66 4308 
36 1801 
14 2762 
24| 784 
52} 2843 
23 971 
26 1660 
56 1513 
36 1962 
13) 241] 
5) 148 | 
17 623 
40) 1477 
64! 1708 
101 3565 
198 4030 
264, 13159 
55) 1882 
69 2597 
14 590 
12| 1104 
120) 2885 
108} 4851 
18) 321 
23) 602 
35) 1158 
33! 1669 
7| 68 
9) 150 
4, 122] 
5| 337] 
104 1907 
116} 3226 
6| 263] 
12) 412 [ 
353| 4679 
428} 10304 
42| 1298 
40 2407 
9) 376 
8| 393 
92! 2701 
227| 9576 


was 


76| 1765 
40) 1799 
34 540 
43 1305 
139| 2836 
186) 7140 
18) 285 | 
32) 622] 
27| 732 
17/1863 

7| 344 
11! 449 
26 989 | 
31| 1570] 
or 5953 | 
157 6774] 
11| 318] 
19| 492 | 


3 108] 


2! 213] 
40° 1328] 
38] 2119] 


32! 633 | 
28| 1442] 


5 

46 

119) 

355) 

124; 

370| 

59 

97) 

542) 

1445 

14 212 
87| 709! 
18 94 


225 


5 81) 
583) 

7 91) 
17 142 
4 93 
114 

1 27) 
11 83) 
9 75 
9 156! 
22 180 
72) 491) 
68) 362) 
127 1512) 
16 125) 
25} 247] 
1! 11} 

| 52} 
24! 242) 
47 | 382! 
6| 51| 
8| 160 
. 81) 
5 137) 
4! 7 
A 30} 
14) 

15 58) 
32) 189! 
64! 461) 
21) 

69} 

450) 


| 


187, 1264 
2 99 
13] 137 
28) 71) 
48) 174/ 
69) 319) 

146} 1064 
3) 25 
19! 106] 
5| 74 
1 217) 
3) 20 
4| 43] 
6) 51) 
9| 149] 
22) 337) 
37| 701| 
12) 44 
20) 81) 

15) 
3) 37| 
13 81) 
16 159! 

28 119 
29 261! 





| 


13} 


S| 
3| 
| 


1| 


3 


} 


| 
| 
i 
| 
| 


1] 
| 


¥ 
| 
| 


7 
2 
7 
2 


| 
2) 





21) 479 | 
22! 914] 
50 1709 | 
61, 3363] 
12! 2301 
12| 350] 
26) 420] 
44/ 1029] 


15 54) 
24) 133! 
25 111 
4.5! 368) 
3 27/ 
10 58! 
1| 44, 
8| 104 


3 





1/ 
| 
1 
| 
4| 


39 
309 
517 

71 
132 

48 
118 

6 

13} 

69 

96) 

96 
165 

20 

41) 
628) 

1193} 
118) 
255) 
113 
133) 

56| 
177 

46) 

73] 

41 

97| 

18} 

60| 

54 

53| 
124 
366| 
166) 
433] 
133 
157| 

14 

27 
218 
205 

66 

99| 

67 

73 


38 
69] 
24 
19) 
189 
519} 
58: 
55 
101) 
169| 
317 
658| 
32 
89 
18) 
17 
37) 
31 
64 
117 
165 
216 
19] 
49 
7 
20 
48) 
47 
62 
106} 
26 
B5 
372) 
787 
21! 
20 
28) 
17 














41 
19 
569 
910 
40 
100 
143 
297) 
46) 
54 
122 
294 
166 
340) 
7 


| 
27 


583 
1099} 
140) 
229 
61 
72 
29 
145 
53 
121 
48 
96) 
17 
42 
123 
165 
242 


1081) 
2130 
65! 
147} 
5 
10| 
318) 
756| 
76) 
99! 
49) 
91| 
533) 
1110} 
51! 
123} 
51) 
137| 
5 
26] 
74! 
136} 
309) 
539) 
17 
59 
16 
25| 
83) 
156} 
87) 
105} 
50) 
109! 
109 
236) 
19 
33 
76) 
130! 


3 


é 





14 

__ 32 
12 

38 

19 

69 
551 
881 


80 
6 


26 


350, 


1534 


42! 
85 


SA 


122| 
7 
19| 


41| 
105} 


28| 


70 
1 
12 
81 
81) 


16 
53 


TOTALS 


2266 
41280 
884 
L806 
2966 
__ 4212 
20054 
36011 
2617 


9443 





96 
256| 
49) 
88) 
467| 
1028) 
252) 
483 
81| 
125) 
51) 
214 
50 
103) 
79! 
91 
23 
54| 
60 
100! 
132 
334! 
93 
251] 
136) 
173} 


3) 
15| 
183 
343) 
43) 
83| 
52) 
73] 


247] 
651| 
83 
90! 
39 
107 


495 





316! 
453] 
43 
57] 
15) 
7| 
60 
69) 
78! 
150! 


33) 
67| 
13) 
19 
209 
306 
92) 
254 
38 
61) 


5 
40 
4 
35, 
92 
58 
363) 
44) 
93) 
4 
11! 
176) 
89! 
16 
3} 
41) 
49| 


205 
342| 
36 
62) 
6 

3 
85 
740) 
42 
48) 
43 
124) 
146) 
227) 
5 
20) 
6) 
51] 
11) 
6! 
18) 
75| 
105 
172] 
10) 
24) 
4 

6) 
48 

24 
39! 
124 


4 
6 


4 
211 
3 
47 
1 
5 


al 
a 
2 
3 
3 


! 


1 

2 

9] 
16] 


5 
9 
3 


+ 
1 
1 
30 


| 


2] 
3] 


‘| 
i| 


55 


2: 


1| 


1 


3] 
13] 
1 

10 


11 

79 
2] 
+] 
2] 
1] 


51 
2 
13] 
12] 
I 
10] 
| 
I 
3] 
6] 


5258 
11887 
1138 
2103 


23119 


43966 
8614 
17398 
5324 
7200 
2969 
11132 
4072 
5642 
4394 
5383 
1064 
2249 
3160 
5714 
6911 
15275 
11449 
33402 
6334 
8533 
1973 
3312 
13163 
19228 
1624 
3031 
3822 
5379 
334 
755 
512 


33679 


5586 
18333 
201 17 

1107 

2015 

445 
798 

4464 

6997 

2752 

5431 





34 
63) 
94! 


202) 


23) 


31) 
57| 
79) 


28) 
29) 
30) 
80! 
10) 
17] 
17| 
41! 


‘2139 
3967 
6083 
12024 

928 


27, 1938 


Industry O.K.’s Code 


(Continued from Page 2) 
Rule 21. Selling Below Cost. (Amended and Approved) 

The practice of selling industry new products below 
the seller’s cost, with the intent and with the effect of 
injuring a competitor and where the effect may be sub- 
stantially to lessen competition or tend to create a 
monopoly or unreasonably restrain trade, is an unfair 
trade practice; all elements recognized by good account- 
ing practice as proper elements of such cost shall be in- 
cluded in determining cost under this rule. 

Rule 22. Robinson-Patman Act. (Approved) 

Rule merely repeated Robinson-Patman Act. 

Rule 23. Misrepresentation of Price of Used Car. (Ap- 
proved) 

It is an unfair trade practice for a dealer to advertise 
for sale at a bargain price a certain model and year of 
used motor vehicle when in fact he does not own or have 
in his possession such vehicle, with the tendency, capacity 
or effect of misleading or deceiving purchasers, pros- 
pective purchasers or the consuming public. 
Rule 24. Deception “Finance Charge 

(Amended and Approved) 


It is an unfair trade practice for any member of the 
industry, either individually or in collusion with a finance 
company or other agency, to engage in a_ practice 
known as “finance charge packing,” for the purpose or 
with the tendency, capacity or effect of misleading pur- 
chasers or prospective purchasers as to the actual trade- 
in allowance granted on the used motor vehicle taken in 
trade, or as to the amount or nature of insurance, interest 
or carrying charges to be paid on the vehicle sold, or in 
any other material respect. 

Clifford Bishop, of Bishop, McCormick & Bishop, 
Brooklyn, N. Y., offered the following resolution which 
was passed unanimously: 

Be it resolved, that the following paragraph be added 
to Rule 24: 

The business principle of including adequate reserves 
in the finance charge to instalment purchasers, in order 
to be protected against the risk of expense and loss on 
defaulted obligations of such purchasers to the party 
who assumes the risk, whether it is the dealer who 
carries his own paper, or the dealer who sells his paper 
on a recourse basis and assumes all or a part of the 
risk, or the finance company which buys it on a with- 
out recourse basis, is recognized as a proper trade 
practice which is fair to purchasers on credit. In the 
light of possible business cycles of normal and ab- 
normal losses, the sale of industry products on the in- 
stalment plan, without including adequate reserves in 
the finance charge, involves selling below cost under 
Rule 21. 

Rule 25. Specifying Specific Finance Company. (Ap- 
proved) 

It is an unfair trade practice for any member of the 
industry to coerce his dealer or dealers into disposing of 
sales finance contracts to a specific finance company 
selected by such member under threat of cancelation of 
franchise or through other coercive means. 

Rule 26. Anti-Coercion. (Approved) 

(a) It is an unfair trade practice for any member of 
the automobile industry, his or its distributors, agents, or 
representatives to force or attempt to force his or its 
dealer or dealers to purchase automobiles, parts, acces- 
sories, equipment, tools or allied products, which are not 
needed or desired or which are not voluntarily ordered, 
by the use, directly or indirectly, of threats, coercion, 
intimidation, or duress, or by any other unlawful means. 

(b) It is an unfair trade practice for any member of 
the industry, his or its distributors, agents or represent- 
atives to compel or attempt to compel his or its dealer 
or dealers to enter into new and more costly leases, pur- 
chase new premises, or build new buildings, wuich are 
not needed or desired by said dealer or dealers, by the 
use, directly or indirectly, of threats, coercion, intimid- 
ation or duress, or by any other unlawful means. 

Rule 27. Oral Inducement. (Approved) 

It is an unfair trade practice for any member of the 
industry to induce persons, firms or corporations to enter 
into franchise or agency agreements involving the pur- 
chase and sale of automobiles, trucks, accessories, etc., 
through misleading or deceptive statements or repres- 
entations as to sales and profit possibilities or through 
any other type of misrepresentation. 

GROUP II RULES 


Rule A. Cancelation of Contracts. (Approved) 

The cancelation by either party to a manufacturer- 
dealer franchise without cause and without due and 
reasonable notice is condemned by the industry. 

Rule B. Itemized Invoice. (Voted Out Completely) 

For the protection of the consumer or purchaser of 
motor vehicles, it is the judgment of the industry that 
the dealer should deliver to the purchaser an itemized 
invoice which should clearly and definitely show the list 
price or sale price of the new automobile with standard 
equipment, the amount of the transportation charges 
from factory to point of destination, the amount of the 
sales tax and Federal excise tax, the amount of the cash 
down payment, the amount credited the buyer for any 
trade-in and a description thereof, the amount of the 
finance charge, the amount of any other charge specify- 
ing its purpose, the net balance due from the buyer, the 
terms of the payment of such net balance and a summary 
of any insurance coverage to be effected. 


Rule C. Arbitration. (Approved) 

The industry approves the practice of handling business 
disputes between members of the industry in a fair and 
reasonable manner coupled with a spirit of moderation 
and good will, and every effort should be made by the 
disputants themselves to compose their differences. If un- 
able to do so, they should, if possible submit these dis- 
putes to arbitration. 


Packing.” 


Rule D. Accounting. (Approved) 
It is the judgment of the industry that each member 


208 | thereof should independently keep proper and accurate 
672] 495734records for determining his or its costs. 


2418) 
5912) 


5071) 
9627) 


6729| 
13147) 


4941| 
8793! 


914, 5791! 153| 


3012) 67084] 
1869! 15938! 


8473) 132493] 


64072) 
129020! 
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Examiner, Herald-Express; New York Journal-American, New 
York Times, New York World Telegram; Cleveland Plain Dealer, 
Press; Boston Globe; Detroit News; Chicago Daily News, Herald- 
Examiner, Tribune; St. Louis Globe-Democrat; Minneapolis 
Tribune; Seattle Times. 


Actual top and bottom prices on 1935, 1936 and 1937 Used 
Cars, as advertised in local newspapers of current week, SEDAN 
prices only used in this comparison. Newspapers co-operating in- 
clude: Kansas City Star; Atlanta Constitution, Georgian; Denver 
Post: San Francisco Call-Bulletin, Chronicle; Los Angeles Times, 


Used Car Selling Prices 


(As Advertised, Week Ending April 16, 1938) 


St. Louis Denver Seattle Nat. Avg. 


| $700-$790 
~ 6§54— 600 
399- 466 


Los. Ang. 
5|$ 
| 6% 


Cleveland Detroit Chicago Minn’pls. Kan. C. 


| $675-$765 | $465-$675 | $645-$745 | $ 
 475— 625 | 399- 525 | 495- 520 | 


Boston NewYork Atlanta 


87 | $795-$ | $795-$850 $ 
86 | 565— 600 | 525 
935) 445 #«&+| 859- 495 | 


MAKE 


Buick “40” $745-$89 


~ 495— 


vnv0 
| 395- 445 | | 880 450 | 
950 | 775- 785 | 
595 l 5 
470-595 |” 
475- 550 
345— 450 | 


Buick 
37 | 495— 575 | 
"36 | 345-495 


415- 595 | 
325- 495 | 


Chevrolet Master 


5— 645 | 


399- 495 


289-— 315 | 


495 | 
357— 445 | 


547-— 645 
365-— 445 


550- 575 | 
425- 450 | 


833- 837 
592- 617 
 477- 540 
500- 685 | 483- 
~ 390- 485 | | + 356— 


| 595— 645 


495- 545 | 
375— 445 | 





245- 389 | 
500- 590 | 587- 650 | 425- 598 | 
36) 385- 495 | 400-475 | 459° =| 365— 545 | 
35 | 295- 425 | 379 295- 369 
37 | 645- 765 | 559- 695 | 
36) 595 =| 425— 595 | 
"35 | 395- 425 | 395- 425 | 


"37 | 795- 875 725-1145 


35 | 275— 425 | 225- 365 | 


Ohevrolet Master DeLuxe 37] 485- 650 


Chrysler Six 


495-575 | 
 295— 42% 


Chrysler Eight 


135- 215 
395- 545 


265-— 345 


285- 419 
545— 665 


365-— 375 


285- 365 
519- 595 


~295- 389 | 425- 445 | 274— 
500— 695 574— 630 











263- 345 
239- 295 


359- 375 


| 


595- 695 | 569- 675 | 


595— 665 | 


389- 498 
385- 429 | 
695- 745 | 
525- 595 | 
435- 485 | 





| 393- 489 
| 836- 374 
630- 708 
543- 589 
| 419— 446 
782- 911 


394— 465 | 395- 545— ae 
$25 8 #8=6| 
675- 795 | 
545 
395 


|__| 6S 7 
| 475- 485 | 495 








"36 | 795 650-695 | 
: | 445-495) 
625- 665 | 
445— 575 


565- 695 | 
425— 545 | 


529- 595 
~ B97- 42: 


| 


495 


645-— 795 
535— 595 | 


| 715— 726 

| 475- 492 
672- 711 

| 481- 529 

| 865— 380 











345 | 207 l 


7 | 326-415 | 279 395 | neato 
SSS SSS SSS SSS SSS sss sss sss es ness sameenssmumssnaeeme 
| | 75 | 595 | 765 | 613- 684 


Dodge 37 | 625- 695 | 565- 698 | 595- 695 | 545- 695 


499- 595 


575— 595 | 


605- 745 | 625- 698 


685- 695 | 





36 | 485- 585  395- 595 | 395 365- 545 


317- 445 


425— 475 | 


495— 595 


495- 538 


425-545 | 450- 545 | 365- 645 | | 420-537 


"35 | 345- 495 | 295- 425 | 345- 445 | 255- 425 | 235- 325 | 365- 395 | 425- 475 | 375—- 425 | | 205-465 | 326- 430 
| 495- 635 | 545- 625 | 426- 535 


368— 568 
265-— 425 
185— 298 
365- 595 
307- 445 


37] 425- 575 | 395- 465 | 419- 495 

36 | 325- 405 | 295- 400 | 295- 375 | 
35] 165- 325 | 259- 335 | 149- 295 | 
"37 | 475- 599 | 515- 565 | 545 | 
36 | 345- 420 | 360- 485 | | 


Ford Standard 


Ford DeLuxe 





299-— 425 
196— 299 
127- 199 


369- 559 
250—- 345 








85] 195- 300 | 325- 345 | 247— 295 | 225- 325 





Hudson Six "37 | 


36] 495- 575 | 495 





"35 | 425 | 265- 365 | 
37 | ! 

36 | [575 

35 | | ] 

37 | 675- 695 | 545- 575 | 475- 575 | 
36 | 395- 475 | | 325- 445 | 
"35 [ 295- 350 | 295 295- 345 
37] 995-1075 | 975- 995 | | 775 

"36 | 695- 725 | 545- 695 | | 625 

35 | 525- 550 | 500 | 465 

37 | 850-1075 | 825- 900 | 895- 900 | 845 
36 | 645- 725 | 590- 675 | 575— 645 


Hudson Eight 


Hudson Terraplane 








Lincoln Zephyr 


939 | | 


Nash LaFayette 


495- 725 | 

86) 395— 475 | | 360- 495 | 
35 | ] ] 

37 | | 625- 650 | | 

36 | 545 325- 495 | | 395 


/ 35 | 495 ; i 
! 


469- 525 


195- 199 


445-— 595 
435 


795- 895 
465 


485 


139 
595 


130- 195 | 





| 
} 
| 


399- 475 
299- 425 | 
195- 295 





| 
| 


345- 445 | 


750- 887 | 1095 l 


595 

| 
845~ 950 | 
625- 660 | 


450- 597 | 


444— 525 | 


475 395- 565 | 








325- 475 | 
295- 397 
459- 669 
397- 535 
359- 398 | 


300- 395 





595 l 
495— 525 | 
295- 459 | 


995 


945- 975 | 
595 675 


695 625 


7A5— 275 | 


307- 
230— 


413 
318 


295— 415 | 
239-— 375 


349- 375 | 
325- 345 | 
430- 585 | 
365- 545 | 
395 l 


345- 430 | 395- 446 | 
245- 295 | 335- 385 | 
450- 665 | 565- 665 | 
295- 495 | 479- 525 
225- 395 | 397 





490-— 585 
395- 490 
323-— 368 





| 


449- 450 | 
295 


| 
| 995-1045 | 
| 
| 





425- 495 | 
395 





695-— 745 
595 


618- 671 
509— 512 
896- 963 
600- 640 


975-1095 | 








| 
| 


| 425 





| 279- 349 


495 





 _—_ 441- 468 








85 | 325- 395 | 295 l 
37 | 695- 775 | 625- 675 | 
36 | 495- 595 | 445- 575 
"35 [ 325- 565 | 395- 450 | ] 
37] 750- 850 | 695 | 795 | 
~ 336) 595 | 550- 600 | 
35 | 435— 495 | 
37) G45- 745 | 575- 675 | 600- 650 | 585- 655 
"36 | 495- 525 | 425- 525 | 397 | 345- 495 
35) 285- 435 | 375 ‘| | 390- 425 
37] 675- 795 | 725 675- 695 
36 | 545- 575 | 445- 600 | 
935) 345-425] 425  ~=‘| 
37] 875 | 725- 945 | 
36] 595- 695 | 525- 675 | 
35 | | 475— 545 | 
"37 | 485- 615 | 495- 595 | 595- 645 | 445- 595 | 
36 | 375- 495 | 345- 475 | 325- 395 | 295- 535 
35 | 285- 375 | 264- 350 | 225- 395 | 195- 375 
37 | 595- 625 | 495- 615 | 495- 625 
36 | 435- 499 | 420- 495 | 
35) 395 | 295-395 {| 325 
37) 725 
36, 


"85 | 425 


645- 750 | 
395- 565 
335- 435 | 
745- 795 


Olds Eight es 
599 


Pontiac Six 


Pontiac Eight 


900 | 
| 595- 635 
| 425— 450 | 


Packard 120 


Plymouth 





Plymouth DeLuxe 


~ 365— 395 | 
| 565- 665 


Studebaker Dictator - 
ae — = | $85— 447 | 





395- 445 | 


340- 475 


675— 745 | 


~ | 895— 427 | 


569- 599 
335- 465 
295- 395 


399 


290- 575 
315- 445 
295- 315 


| 559- 625 











BAB- B76 | 


620 
395- 545 


444— 485 | 


365 


| 185- 269 


485- 497 
285- 389 
189- 265 


$75—- 395 | 


| 


| 


| 
| 


| 


| 


| 
695 | 
395- 535 | 
365- 405 


695— 795 | 


| 
595 l 
445— 475 | 
325— 395 | 


485- 495 | 
435- 565 | 


365” 
. 

365- 465 | 

325 


625— 635 | 


“| 295- 395 


695— 725 | 
485— 585 
485 





499- 550 


$15- 425 


| $810- 345 
| 653- 717 
443- 5A7 
381- 463 
758- 799 

l ot | 538—- 548 





| 445 — 490- 595 | ee 
| 395- 425 |  425—- 495 | 479- 545 | 
| | 865 | | 





| 
| 


665- 695 | 
425- 576 | 
425- 448 | 


647- 675 
525- 595 | 495 
525~ 645 | 
395- 475 445 
325 
585- 645 | 
475 


‘| 368— 399 





Studebaker President 





Willys "B74 415 


36, 








304— 365 | 


225 


397 








735 | 165 


| 

| 495 #£4| 445 | 458— 497 
575- 695 | 675- 685 | | 597- 694 
335- 525 | 495- 545 | 395- 439 | 407- 495 
395 370- 400 


725-— 754 





545- 695 | 


527- 618 

403- 419 

763- 832 

685 ~ 578— 655 

—— | 481- 516 

585- 695 | 650 548- 631 

395- 475 | 367— 466 

295- 375 | 285- 425 | 271- 368 

499- 699 | 543- 629 

390- 495 | 455 414— 468 

295- 425 | 395- 469 | 324- 375 

695 195 | 675- 693 

| 495- 625 | 725 | 519- 549 

365 | 428— 432 

| 

| 

| 

295- 385 | 395- 425 | 
_ 165- 245 | 325 

~ | 125- 195 | 169- 325 | 

National Average, All Makes, $501-$552 





945- 950 | 750 


525- 545 | 
375— 535 | 
| 265- 395 | 
| 695 | 
465- 495 | 445- 525 | 
 267- 345 | 345- 385 | 
| 
| 595 
| B45 











373- 401 
257- 273 
153- 228 








